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Hotel Industry 2023 Outlook

Key findings and trends for hotels in 2023.

Expert’s expectations for the year.

The hotel industry in 2023 is projected to surpass pre-pandemic levels of demand, nominal room
revenue and state and local tax revenue, while inching closer to other key 2019 performance metrics,
according to the American Hotel & Lodging Association’s 2023 State of the Hotel Industry Report. “Three
years after the unprecedented hardships our industry faced due to the pandemic, hotels continue to
make significant strides toward recovery,” said AHLA President & CEO Chip Rogers. “2022 saw one of
the strongest summer travel seasons ever, and this year we expect hotels to reach new heights in terms
of room revenue, room-night demand and state and local tax revenue. But when inflation is taken into
account, our industry likely won’t see full recovery for several more years. Nevertheless, hotel
performance is trending in the right direction — great news for our industry and our employees, who are
enjoying better pay, more career opportunities, upward mobility, and flexibility than ever before.”

2023 Hospitality Industry Trends.

Working remotely has today become commonplace for many employees and is forecasted to become
more than just a passing trend. This means that hospitality venues are turning themselves into remote
working hotspots for locals and traveler’s alike. This is a great opportunity for hotels and F&B venues to
capitalize on the trend. The wellness industry is transforming into a booming trillion dollar market and
hospitality venues are well positioned to take a large piece of the pie, especially those with existing spa
facilities. Apps are increasingly important in the way hoteliers manage the services they provide to their
customers and can now control many aspects of the guest cycle and experience. Wulfric Light-
Wilkinson, General Manager International at Wunderkind a behavioral marketing software company
said: Consumers are more price sensitive. “Consumers will ultimately always seek value for money, but
the ongoing cost of living crisis has certainly heightened price awareness." He continued, “This means
that consumers are definitely in ‘deal-seeking mode’ and will be particularly receptive to timely
recommendations and offers from businesses. This is especially the case when the messaging is
relevant, personalized and based on previously viewed products, categories, and basket behavior...".
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https://www.ahla.com/news/report-hotels-continue-recover-2023-industry-begins-new-era-operations
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