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FABER-CASTELL USA, INC.  
MINIMUM ADVERTISED PRICING POLICY 

 
 Faber-Castell USA (“Faber-Castell”) has unilaterally adopted this Minimum Advertised 
Pricing Policy, updated effective May 16, 2022, applicable to its customers’ advertising of certain 
Faber-Castell products on the Internet and in certain printed media, as defined below.   

1. This unilateral minimum advertised price policy (“MAP Policy”) is being adopted to 
maintain the brand image of Creativity for Kids (CFK) brand products, to maintain 
Faber-Castell’s distribution strategy, and to encourage retailers to make tangible 
and intangible investments in the Creativity for Kids (CFK) brand.   

2. This MAP Policy applies only to the prices advertised for certain CFK products that 
Faber-Castell will specify as covered by the MAP Policy (the “MAP Products”).  A 
current list of the MAP Products is attached hereto as Exhibit A.  Faber-Castell 
may delete, add to or modify the products subject to the MAP Policy listed in the 
attached Exhibit A at its sole discretion.      

3. This MAP Policy does not apply in any way to the customer’s selling price, 
that is, the price that the consumer ultimately pays.  A customer is free to 
sell all CFK products, including the MAP Products, at any price it chooses. 

4. This MAP Policy is applicable to all “Advertised Prices” for the MAP Products.  An 
“Advertised Price” is defined as: 

a. The price for a product shown on the Internet in response to a web browser 
search or on a customer home page, content on a webpage within the 
customer’s site or domain, or, if the customer is conducting e-commerce 
through a third party site or domain, content on third party sites or domains.  
“Advertised Price” includes prices listed in broadcast e-mails or placement 
of ads on any other Internet sites, including destination pages and third-
party sites such as portal sites, natural or paid search engine listings, social 
media sites, shopping sites and auction sites, including banner 
advertisements.  “Advertised Price” does not include the price a customer 
receives in response to a “Call for Price,” “E-mail a price,” or “See checkout 
for price” feature on a website.  

b. The price shown in printed advertising materials including printed catalogs, 
ads, flyers, or rotos.  “Advertised price” does not include prices shown on 
in-store displays or on products in the store. 

5. To comply with this MAP Policy, CFK customers may not advertise or otherwise 
promote MAP products at an everyday net Advertised Price lower than $19.95. For 
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the purposes of this Policy, “net Advertised Price” means the stated Advertised 
Price shown in an advertisement.  This policy will be further modified every 
calendar year. Please contact Faber-Castell directly or your sales representative 
before printing any materials in order to learn about the revised MAP discount 
limits. 

6. A customer violates this MAP policy if it resells MAP products to sellers who’s 
Advertised Prices do not comply with this MAP policy. 

7. If a customer violates this MAP Policy once, Faber-Castell will not ship the 
customer the particular MAP product (by SKU) that was advertised below the 
defined MAP level, for a period of two (2) months.  If a customer violates this MAP 
Policy a second time, Faber-Castell will not ship any MAP sku for a period of two 
(2) months. If the customer violates this MAP Policy a third time, it will lose its 
status as an active customer and Faber-Castell will not ship the customer any CFK 
branded product, for a period of three (3) months.  The decision to reinstate a 
customer’s status as an “active customer” after either three-month suspension will 
be at the sole discretion of Faber-Castell.  Faber-Castell does not ask for, nor will 
it accept, any assurances of future compliance with this MAP Policy as a condition 
for reinstatement.   

8. Faber-Castell has adopted this MAP Policy unilaterally and neither seeks nor 
accepts any input, confirmation or assurance of compliance by its customers with 
this MAP policy.  Faber-Castell will not discuss or negotiate any of the terms of this 
Policy.  Nothing in this Policy shall constitute an agreement between Faber-Castell 
and any of its customers that the customer will comply with this MAP Policy.  All 
matters of interpretation and application of the terms of this Policy shall remain 
within the sole, unilateral authority of Faber-Castell. 

9. Faber-Castell employees, sales representatives, and any other perceived 
representatives are not authorized to engage in any discussion with customers 
about this MAP policy.  Customers are requested to not discuss or otherwise 
engage with any Faber-Castell employee, sales representative or other Faber-
Castell representative about this Policy or its application.  Should you have any 
questions or inquiries about this policy, however, please email 
brandprotection.us10@fabercastell.com or in writing to: 

Jamie Gallagher  
CEO  
Faber-Castell USA, Inc. 
9450 Allen Drive 
Cleveland, Ohio 44125 

 
10. Faber-Castell reserves the right at any time to:  a) change the MSRP of any MAP 

Product subject to this Policy; and b) change the terms and conditions of this 
Policy. See list of 2022 MAP Policy Products attached. 

mailto:brandprotection.us10@fabercastell.com
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Exhibit A 

Creativity for Kids  
MAP Policy Products  

May 16, 2022 
 

Item Number Product Description MSRP MAP 

6279000 Sensory Bin Construction Zone $25.00 $19.95 

6280000 Sensory Bin Ice Cream Shop $25.00 $19.95 

6281000 Sensory Bin Ocean and Sand $25.00 $19.95 

6282000 Sensory Bin Garden Critters $25.00 $19.95 

6283000 Sensory Bin Dinosaur Dig $25.00 $19.95 

6284000 Sensory Bin Outer Space $25.00 $19.95 

6329000 Sensory Bin Mermaid Lagoon $25.00 $19.95 

6330000 Sensory Bin Race Track $25.00 $19.95 

 


