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The Art of Storytelling

Reel in readers and recruit new members with a 
powerful narrative
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Senior Editor, LION Magazine

I’m Erin Kasdin
Hi.
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Important information about this webinar
• This webinar is being recorded; the recording and 

PowerPoint will be available afterward.

• Your microphone has been muted and will remain 
so for the duration of this webinar.

• Have a question? Submit it using the “Questions” 
tab located in the sidebar.
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Here’s what we’ll be talking about today.

• The role of storytelling
• How to tell a great story

• How to share stories that inspire 
action in your community
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Lions have the greatest stories on earth.

Good things happen when we tell them.



6

A. An accounting of events
B. Something to tell children at bedtime
C. Something that makes you laugh or cry 

or think really hard 
D. I don’t know I only read non-fiction

Poll: What is a story?
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A. An accounting of events
B. Something to tell children at bedtime
C. Something that makes you laugh or cry 

or think really hard
D. I don’t know I only read non-fiction

A story moves you.
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Why we tell stories.

Can’t We Just Sell Pancakes?
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There is a lot competing for people’s attention 
these days.
• Stories can make them pause and engage.
• Stories can leave an impression.
• A great story can make people remember your 

club long after they read the story.

Telling Lion stories shows your 
community why your club matters.
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They can inspire new action, too

Effective storytelling can:
• Increase your club’s visibility in the 

community.
• Inspire new members to join you in 

service. 
• Bring new awareness to causes and the 

people you serve.
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How to tell a great story.

Once Upon A Time…
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Think about 
why your story 
matters to the 
community.

Remember these principles:
• Personal
• Relevant
• Interesting
• Meaningful
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Use headlines that 
grab attention
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Include details.
They matter.
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Data adds an extra dimension.

• Project data – Share data like the number of people you 
helped and how much funding you contributed. 

• Legacy data – Include how long you’ve been supporting 
the cause, the total amount of funds you’ve raised and 
the people you’ve helped. 

• Community data – If you have access, share data to 
help people see how big the problem is so they 
understand why it needs attention.
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But do not rely on data to tell your story.

Numbers can enhance your message, but they can 
also take away from it. 

People may become overwhelmed by data and feel that nothing 
they could do would help. 
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Individual stories matter.
Psychological barriers can get in the way of a good story. 

Here’s how to overcome them:

• Make it personal – Tell the individual stories of those in 
need on social media or through local media.

• Bring beneficiaries to life – Communicate the hopes and 
dreams of those impacted by your cause.

• Give concrete ways to help – This helps people envision the 
process and outcomes.

• Think small – Show your community how a small effort can 
make a big impact, even if it doesn’t “fix” the whole problem.
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How to use images to draw people in.

You Look Good!
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A. Very important – they can make or 
break a story

B. Somewhat important – they can add to 
a story but aren’t necessary

C. Not important at all – photos don’t 
make a difference

Poll: How important are pictures?
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A. Very important – they can make or 
break a story

B. Somewhat important – they can add to 
a story but aren’t necessary

C. Not important at all – photos don’t 
make a difference

Poll: How important are pictures?
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A picture is worth 
a thousand words
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Take photos. A lot of them.
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Do:

1. Show people having fun.
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Do:

2. Show Lions doing service.
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Do:

3. Add captions. Let people 
know what’s going on.
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Do:

4. Identify yourself as a Lion.
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1. Take pictures of big checks and 
handshakes.

2. Post blurry photos of meetings.
3. Include photos that show Lions 

violating local COVID protective 
recommendations.

4. Forget to get permission –
especially if photographing 
children.

Don’t: 
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Start with social media.

Your Mother Always Taught You To Share
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Social media is your friend

• Facebook – This is the most popular 
platform among Lions and an easy way 
to start. 

• Instagram – This photo-based platform 
has a large following among young 
people and is a great way to recruit new 
members. 

• What to post – Post photos, stories, 
and promos for upcoming events. 
Include descriptions and links.
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Put that PR specialist to work

Leverage local media – ask local TV and 
newspapers to cover your projects and 
promote your fundraisers and membership 
drives.

Meet with local officials – try to meet with 
local politicians so they are aware of your 
projects, causes, and why your efforts 
matter to the community. 

Connect with local businesses – they 
are potential funding partners who may 
allow you to post promotional materials 
about projects or joining your club. 

Watch Shauna Schuda’s webinar, “Tell 
Me A Story: How to Pitch Your Club’s 
Good Works to the Media.”
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And don’t forget your most important audience

• Lions need to be inspired by stories at all of 
your club meetings, and district and 
multiple district events. 

• Along with announcements, updates and 
trainings, don’t forget to make time for 
storytelling. 
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Resources to support your content

Lionsclubs.org is your place for resources 
to help you tell your story to the world. 

• Lions logos

• Brand Guidelines

• High-impact videos

• Social media resources 

• Marketing and communications guide

• And everything else you’ll need to 
succeed. 
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Need Lions gear for all those photos?

Visit the club supplies shop.
https://lionsclubsinternational.myshopify.com/
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Stories were meant to be told. 

So tell them.

Questions? 
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Thank You!
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